In the NEWS

ReLI/ANCe

Life Insurance

Publication: Business Line |

LIC is role
model for
Reliance Life

Press Trust of India

New Delhi, Dec. 22
They may be business rivals,
but Reliance Life wants to em-
ulate the LIC model and be-
come a private  sector
alternative to the state-run
behemoth.

Noting LIC's highly suc-
cessful distribution model op-
erating through a huge agent
base, Reliance Life Insurance
says it is aiming to become a
private sector equivalent to
LIC in terms of penetration
and productivity in India
where more than two-third of
the populace is vet to benefit
from life insurance.

Region: Chennai

CUSTOMER TRUST

“LIC enjoys incredible trust
with its customers and is also
deeply penetrated across the
length and breadth of the
country. In order to run a suc-
cessful agency-driven busi-
ness, we have a huge case
study in LIC itself,” Reliance
Life CEO Anup Rau told PTL

With over 2,000 branch of-
fices and more than 10 lakh
agents, LIC has insured over
250 million lives in its 52 years
of operations. On its part, Re-
liance Life says it plans to fur-
ther strengthen its productive
agent base, with a view to in-
creasing insurance penetra-
tion in the country.

At present, the company has
over 80,000 insurance advi-
sors and 8,000 outlets across
the country. In terms of new
business premium, it com-
mands a market share of 7 per
cent of the private sector life
insurance industry.
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TARGET BHARAT

“We aim to reach out to the
Bharat where 70 per cent of
the populace is yet to benefit
from insurance and other fi-
nancial instruments.

“We are targeting small
towns and villages with our
products and services and aim-
ing to reach out to every nook
and corner of the country by
expanding our agency chan-
nel. Our aim is to become a
Bharat insurance company by
servicing these untapped op-
portunities,” Rau added.

The company has hired over
2,000 people under its pro-
prietary channels.




